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Why is visibility Important and why this workshop?
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Content Strategy Development

Content Development Strategy

1. Research and planning 2. Production and distribution
phase phase

How to produce 22 Writing with SEO
‘,! D@ the content ( iié‘ in mind
< When to publish Images and
7] ) the content ‘E@ | design

f a%(_ Where to distribute
i\ the content

Distribution across the
selected platforms

Benefits

of a Content
Development
Strategy

B

Building your
ﬂ5-l business’ credibility @

and authority
Driving organic
traffic and monetizing
it (e.g., by offering
sponsored posts)

(19) 9

Promoting your Developing your
products or brand’s unique tone

services to wide of voice and
audiences messaging

Improving click-
through-rate and
conversion rates

P &
Increasing Boosting lead
your brand generation and

awareness sales
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Effective Communication Techniques in your political context

Coherent
" @Q J - Clarity
Commitment

Consistency

ks

Concrete -

R

éa Completeness

[ [ courteous

7 C's of effective communication
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Understanding Your Audience




Leveraging Social Media Platforms and internal communication
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What you use

AEB App

Collaborative work tool (FASODIA PARTAGE)
Digital newsletter
Facebook

GlueUp

Instagram

LinkedIn

Mail Blasts (MailChimp)
Telegram Channel
TikTok

Twitter

Viber groups

Wechat

Website

Whatsapp

Whatsapp business
Youtube

Youtube - for podcasts

EBO
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Newsletters - story telling
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Networking and Collaboration
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Customer Relationship Managements

=)

Relationship
Management

N

Sales Calls E-Mail
Marketing
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What you use

1C

CVENT

Collaborative work tool (Fasodia Partage)
ERP

Excel spreadsheets

Getresponse

GlueUp

Internally developed database
Hubspot

Mailchimp, Marketing CRM Software
Mautic

Salesforce Essentials

Teilored made (word press)

Zoho CRM

Capsule

Pep's Up

Proprietary

EBO
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Maximizing Website Visibility
» ’
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Example

optimize a website for European business chambers in Africa

General Keywords:

ahrONE

European business chambers
European Chamber of Commerce
Business associations in Africa
International business network
Business support services

Specific Keywords:

ONoUhWNE

European-African business relations
Trade opportunities in Africa
Investment in Africa

Business forums Africa

Business partnerships Africa

Market entry Africa

Business advisory Africa

Trade missions to Africa

Location-Based Keywords:

NouhbwNE

European Chamber of Commerce Kenya
European business Ghana

European trade in Nigeria

Investment opportunities in South Africa
Business chambers Egypt

European companies in Rwanda
Business networking Tanzania

Industry-Specific Keywords (if applicable):

AW

Renewable energy Africa
Agribusiness opportunities Africa
Tech startups Africa
Manufacturing industry Africa
Healthcare investment Africa

Event and Activity Keywords:

AN

Business seminars Africa
Trade fairs Africa
Networking events Africa
Business workshops Africa
Business delegations Africa

SEO Best Practices:

Long-Tail Keywords: Use long-tail keywords for more specific searches, e.g.,
"investment opportunities for European businesses in Kenya."

Local SEO: Optimize for local search by including local landmarks, addresses, and
regional language variations.

Content Optimization: Create high-quality, relevant content such as blog posts,
case studies, and whitepapers that incorporate these keywords naturally.

Meta Tags: Ensure that meta titles, descriptions, and headers (H1, H2, H3) include
relevant keywords.

Backlinks: Build backlinks from reputable sources related to European business
and trade in Africa.



Building Community

EUROPEAN
42

ORGANISATION
WORLDWIDE NETWORK




Measurement and Evaluation
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Data Examples - Facebook / Linkedin

Facebook Page reach @
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Facebook Page visits @
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Facebook Page new likes @

212 4 206
6 1
4 i i | | |
| | | | \ l
J‘ rl | <L “fr \ ‘ ‘
2 ,!' . .\,..‘», \“ ] "‘ “‘ I ; i I
] LI L u‘ L1l - |
JH YW1 T “M‘l’m., ‘!J“ L :r ”fk ”Uwfh' 41— W
20 Jun 30 Jul Sep 18 Oct 27 Nov 6 Jan 15 Feb 27 Mar 6 May 15Jun
Facebook Page likes @
763
Age & gender @
20%

0%

18-24 2534 45-54 65+
. Women [l Men
i EU ROPEAN
BUSINESS
ORGANISATION

WORLDWIDE NETWORK



Follower metrics
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Visitor metrics
- Sponsored

All pages ¥ All filters
= Organic
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Communication Toolbox

CSR: Design:

https://www.glueup.com/

https://www.canva.com/

https://www.hubspot.com/

SEO for beginners
Newsletters:

https://youtu.be/MYE6T gd7HO
?si=mUPKoVbvGz uH?2Ss

CRM For begi
- COMMUNICATION ¥ or besimes
TOOLBOX https://youtu.be/sQD7kazZ5h0s
https://www.surveymonkey.com/ ?2si=IUf7tZmNFHpUgkCi
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https://mailchimp.com/

https://www.mailerlite.com/

https://lu.ma/



https://www.glueup.com/
https://www.hubspot.com/
https://mailchimp.com/
https://www.mailerlite.com/
https://www.surveymonkey.com/
https://lu.ma/
https://www.canva.com/
https://youtu.be/MYE6T_gd7H0?si=mUPKoVbvGz_uH2Ss
https://youtu.be/MYE6T_gd7H0?si=mUPKoVbvGz_uH2Ss
https://youtu.be/sQD7kaZ5h0s?si=IUf7tZmNFHpUgkCi
https://youtu.be/sQD7kaZ5h0s?si=IUf7tZmNFHpUgkCi

Our Action Plan! What's next?

Based on your reflections what would
be your top 3 priorities after today?

If you should give a 15% commitment
today, what will you improve about your
visibility?

Would a shared regional
communication & social media
consultant be of benefit for you, if yes,
what would be the next steps?

What can EBOWN do for you in terms
of training, CRM, SEO other?
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Thank you!
Wish you all Visibility and
a strong strategy!



